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PRESS RELEASE


Breaking News from Multiple Sources at eMetrics Marketing Optimization Summit in Washington, D.C. 

ForeSee Results, Omniture, Google, iPerceptions and Others Align Product Launches and Industry-Driving Releases with D.C. Summit October 20-23, 2008

WASHINGTON, D.C. – October 6, 2008 – Year after year, the marketing optimization industry and major corporations turn to the global eMetrics Marketing Optimization Summit series as a primary source for breaking news and innovation from the leaders in the field.   Summit sponsors have selected the Washington, D.C. event, October 20-23, as the ideal place to launch new products and make major company announcements that will propel the industry forward. 

In these tough economic times, eMetrics Marketing Optimization Summit attendees, as well as businesses across the country, are looking for the latest strategies and tools for maximizing the effectiveness of each marketing dollar.  Summit sponsors have recognized the value in direct conversations with attendees and, through listening to their pain points, continuously improve their products and services to meet the needs of this diverse audience.

This year, attendees can find breaking news from the following sponsors by visiting the exhibit hall:

· Click Equations 

· Coremetrics

· ForeSee Results 

· Google Analytics

· Hitwise

· Interwoven

· iPerceptions

· Lyris HQ

· Magnify 360

· Omniture

Exhibit hall hours are Tuesday, October 21, from 8:00 a.m. – 7:30 p.m. and Wednesday, October 22, from 8:00 a.m. – 6:15 p.m.  For more information, visit: www.emetrics.org.  

About the eMetrics Marketing Optimization Summit 

Marketing executives, managers, and business intelligence experts have been meeting at the eMetrics Marketing Optimization Summit since 2002 to learn how to increase the return on online investments.  The international conference series is recognized as the premiere event for optimizing online marketing value.  Sponsors for the Washington, D.C. event October 20-23, 2008, include ForeSee Results, Omniture, Lyris, Interwoven, WebTrends, Google Analytics, Technology Leaders, iPerceptions, SiteSpect, Magnify 360, Amadesa, Hitwise, Coremetrics, Click Equations, Unica, Stratigent, Tealeaf, Unilytics, OpinionLab and the Web Analytics Association. 
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Carla Vicens 
blast! PR for eMetrics Marketing Optimization Summit 
919-833-9975 x10
carla@blastpr.com
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